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Advertising Appeal Analysis:  Amazon
Website Navigation Time
After clicking on the Amazon online purchasing website, it took me 120 minutes to navigate through the various items posted for sale. For the first 45 minutes, I was on the electronics that were carefully selected and categorized into the different types. For instance, I used more than fifteen minutes looking at the eye-catching watches and the messages attached to the products that, in my view, would attract many customers wishing to buy a watch online. The videogames sub-category in the electronics category was of interest to me, having spent ten minutes navigating through this class of products. I noticed that these video game machines all had more than a four- and half-star rating, with the majority of them being five stars rated. In my time through the Amazon online shopping website, I also looked at the jewelry, musical instruments, fitness products, toys, and pet supplies portrayed therein. The most appealing thing about the website was that it had minimal interruptions and difficulties that would make me wish to leave the site.
Message Appeal
The most exciting thing which attracted me to this website is the outstanding description and the quality of photos for the items. I realized that all products on the website had a complete description that would inform a customer of the specifications of whatever product they wished to buy. For instance, in the category for computers which covers desktops, laptops, and tablets, I came across many photos with descriptions for each item. An example was the Winn-Ovo laptop computer. The description for this item comprised the following (14-inch Windows-10, Notebook-Win-Book K146, Intel Celeron Processor 6GB RAM 64GB ROM FHD IPS Display 5G Wi-Fi HDMI (Silver)). The item descriptions on the website showed if a coupon was applied or not. For example, the item above had an additional 50 percent off with a coupon. I ended up spending more time than I imagined on the website due to the nature of displays made for the various items, which I believe could make other people happy to interact with.
Site’s Information and Graphics
In my opinion, the Amazon website makes online shopping exciting. First, the website homepage is filled with compelling photos of products. The visually-driven and clean journey gives an individual access to numerous items with a search box easy to use for an online shopper (Cook, 2018). This website kept me engaged due to the robust eye-catching graphics, which to some extent made me get lost in the site for two hours. The color-coding on the page helped me find my way back to the original categories. Mostly, the red, blue, and yellow colors were the most dominant colors I came across. In addition, the white background made it easy to keep long hours there since the color was eye-friendly. Simple text and colorful banners were not hard to find on the website, with products having specific visuals that quickly attracted me. Based on my clicks, likes, and selections, I would wish the marketer to include more video messaging as part of the product display to illustrate the performance of each product. This would attract more customers who believe in buying a well-tested item rather than depending on the promise by the marketer that the product satisfies an individual's needs and caters to customer tastes and preferences. Doing this would make more customers willing to re-surf and re-purchase items on the website.
Communication with a Marketer over the Website
There are various ways in which an online customer can communicate with a marketer through the Amazon website. Marketers can connect with customers via email, SMS, push, or voice conversation. Marketers usually segment their campaigns for the target audience. The message by the marketer is primarily personalized and comprised of the correct content (Cook, 2018). The website has various features that enable a customer to reach out to the marketer to get information about the item and shipping details making it user-friendly and efficient to the buyers. Amazon provides marketers with the option to choose transactional or bulk communications to reach their customers. In this case, a marketer may design, orchestrate and campaign visually through the console. In addition, developers may leverage the Amazon Pinpoint APIs to send messages, timing campaigns, and track web and mobile activities.
An Example of a Web Advertisement
From the Amazon website, I found an advertisement specifically designed to attract people to the site. The message contained in the ad focused on the persuasive mechanism to make people want to visit the website for purchases. It entailed a demonstration of the ease of surfing through the web, the kind of products categories offered, the determination to keep the quality of products unmatched by any other product available on the internet and ease to communicate to the customer service group. Again, the advertisement created a perception that the firm is run with absolute professionalism, demonstrating the expertise that one could find if they decided to use the website. The ad further engaged a specific group of customers by using child toys mostly relevant to mothers and children in society and combining this with language designed to attract the target customers to the website. Gauging the messaging, I would argue that individuals would be interested in visiting the Amazon online shopping platform if they came across the advertisement.
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